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Developing a creative culture
Aims of the project

• To gain an understanding of the philosophy behind a creative curriculum.

• To identify the strategies and processes for developing a creative culture in school.

• To formalise the management systems for supporting teaching and learning in this environment.

• To challenge existing practice and reflect on how change can be realised. 

• To analyse the pedagogy employed to develop the creative curriculum. 

Context

The core project involved Black Firs Primary School, all its teachers, children and community. Wybunbury Delves CE Aided
Primary School was a partnership school throughout the study, allowing a comparison and ratification of the outcomes of our
perception analysis. The third strand was provided through professional dialogue with interested visitors to both schools.

Summary of main findings

• Three key factors were recognised when identifying a generic for ‘a creative school culture’: shared vision and philosophy,
collaborative pedagogy and organisational structures.

• Shared high expectations led to higher individual standards and raised attainment levels.

• Leadership and management was key to a creative school culture - it provided direction and exerted influence.

• Practice concentrated on how children learned rather than how teachers taught.

• Teachers found a reduction in disaffected children as children developed life long learning skills.

• Learning became enriching and far more fun for teacher and child - an infectious enthusiasm was generated.


